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In  this  paper  the  place  and  role  of  marketing  determined  in  crisis  management  enterprise,
effective  anti-crisis  marketing  tools  and  conditions  of  use  analyzed.  Influenced  the  global  crisis  on
Ukraine. The marketing tools of company's crisis management used in the exit strategy from the crisis
was considered. Formed an effective communication system of industrial enterprise in connection with



the  modern  trends  of  development  of  industrial  markets  when  there  is  globalization  and  increasing
competition, increasing society's information overload and constantly increasing  costs for marketing
communications. hanges were proposed in the relevant policies of enterprises. On the example of a
particular  company  the  issues  are  considered  of  formation  of  anti-crisis  measures  with  the  use  of
complex  tools,  which  are  based  on  innovation,  investment  and  marketing  policy  of  industrial
enterprise.
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