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IMPACT OF FIRM`S LIFE CYCLE ON CONSUMER BEHAVIOR ON THE INDUSTRIAL
MARKET

      .   
   .      ,  

    ,      .
 , ,       

   .      
     .     

    .       
  ,    ,     

,       ,  
  . 

 :   ,   , 
,    

      .   
    .     

,     ,   
  .   ,  ,    

       .  
        
 .        

 .         
,    ,      ,

      ,   
  .

 :    ,    ,
 ,  

This article explores the lifecycle model company. An in-depth analysis of the methodological
foundations  of  the  problem.  Considered  in  detail  the  stages  and  characteristics  that  determine  the
evolution  of  the  firm,  revealed  fundamental  differences  between  them.  Defined  behavior,  goals,
opportunities  and  challenges  of  industrial  enterprises  at  each  stage  of  the  life  cycle.  Comparative
characteristics of life cycle impact on firm behavior of industrial enterprise. The theory and practice
of  decision-making  in  the  industrial  market.  Based  on  this  concept  rests  evolutionary  strategies  of
firms,  which  put  forward  an  economist,  Professor  Andrew  Yudanov  Finance  Academy,  based  on
evolutionary strategies typology species, proposed by ecologist Leonti Ramenskii.
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behavior
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