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The  article  examines  the  organizational  and  methodological  aspects  of  the  process  of
quality control of marketing activity of the enterprise. Proposed as the basis for the development of
the  technique  of  medical  approaches  to  the  control  of  marketing  activities  and  the  formation
technologies of his methods. A study was conducted, in which we can conclude that a more thorough
marketing  control  of  large  trading  companies  its  direction  are  formed,  taking  into  account  all  the
peculiarities of functioning of the marketing system and management system of the enterprise. On the
basis  of  the  analysis  approaches  concerning  the  evaluation  of  the  marketing  system  the  proposed
method of assessing the quality of marketing activities. Recommendations were made that up to the
required  volume  of  work  that  need  to  be  implemented  at  the  stage  of  preliminary,  current  and
subsequent control of marketing activities of the enterprise. It was also defined as the identification
of possible risks in the conduct of business and to check the readiness of the enterprise to overcome
them. It  was widen the prospects for further research in this direction, namely: development of the
organizational approaches to the control of marketing activities and the formation mechanism of his
methods.

Keywords:  methods of control  of marketing activities,  the quality of marketing activities,
the risk of system marketing activities
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