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EVALUATION OF ADVISABILITY  OF TRANSFORMATION THE PAPER EDITION
INTO ELECTRONIC FORMAT
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The article deals with the current state of Ukrainian market of journals on automotive topics, as
well as factors affecting the activity of one of the publishers - "IA Autocentre Ltd." The main stages of



the marketing research for the analysis of company's product policy were determined with the purpose
of finding ways to improve it.  The basic reasons for the unwillingness of consumers to switch to the
electronic  version,  completely  abandoning  the  printed  format,  as  well  as  factors  that  positively  and
negatively affect the amount of readership of electronic edition were identified. Based on the research
results, recommendations for the company with the aim to increase the readership, a partial shift  of
readers  from  print  to  online  version,  to  attract  new  readers  to  the  online  edition  with  tools
SEO-optimization were developed. Also recommendations that will  enhance the attractiveness of the
site  avtobazar.ua  for  readers  and  advertisers,  as  well  as  increase  the  financial  revenues  from
advertisers were offered.

Key  words:  market  of  information  publications,  product  modification,  SEO-optimization,
complex of marketing communications.
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