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FORMING OF IMAGE OF SALES NETWORK METROMEDIA
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The  state  of  Ukrainian  press  industry  is  considered  in  the  article,  the  activity  of  LTD
"METROMEDIA" in the market of press retail is analysed. Actuality of theme consists in the change



of  the  competitive  situation  in  the  market  of  retailing  the  printed  mass-media  in  Kyiv,  in  particular
instead  of  separate  press  sales  points  in  Kyiv  underground,  a  network  "METROMEDIA"  appeared
that  is  not  perceived  by  partners  as  a  network,  as  a  result  it  gets  the  worst  terms  of  collaboration
compared with the main competitor - "Soyuzdruk". For solving this problem a marketing research was
conducted with the purpose of developing the recommendations of forming the network image. During
researches the level of awareness of publishing houses about "METROMEDIA" activity, the attitude
of  partners  toward  a  network  "METROMEDIA"  are  determined,  the  importance  of  different
characteristics  for  the  publishing  houses  while  choosing  the  network  is  analyzed,  the  most  effective
channels of marketing communications are identified.  Conception of positioning and introduction of
innovative  services  are  offered  on  the  basis  of  research  results.  The  complex  of  marketing
communications is also worked out for informing suppliers about new services.

Key words: market of press retail, image, mass-media, positioning, marketing communication
mix.
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