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JOCJIKEHHS YKPAIHCBKOI'O PUHKY EJEKTPOHHOI
KOMEPIIII Y CEKTOPI B2B

WCCJEJOBAHMS YKPAMHCKOI'O PBIHKA DJIEKTPOHHOM KOMMEPIIUH B
CEKTOPE B2B

RESEARCH UKRAINIAN MARKET OF ELEKTRONIC COMMERCE IN THE B2B
SECTOR

Cmamms npucesuena OOCHIONCEHHIO CMAHY | MEHOeHYIIM DPO3GUMKY VKPAIHCLKO20 DUHKY
enexkmponnoi  komepyii y cexkmopi B2B (business-to-business). /[Jus yvoco posensmymo ma
NPOAHAni306aHO NO2IAOU U000 BUSHAYEHb NOHAMMIA eleKMPOHHA Komepyis. /locniodxceno HanpsamKu
PO36UMKY enekmpoHHOi Komepyii. [Iposedeno oyiHKy c8IM0B020 PUHKY eNeKMPOHHOI Komepyil,
BUABNIEHO 11020 CMAH MA MeHOeHyli po3eumky Ha maubymue. Po3xpumo pecionanshy cmpykmypy
CBIMO0BOI" eleKMPOHHOI KoMepyii ma eudineHo nidepis y oanomy cekmopi. J{ocnioxceno yKpaincoKuu
PUHOK eNleKMPOHHOT Komepyil, tioco cman ma modxcaueocmi 6 cekmopi B2B. [[na yvoeo eusasneno
OCHOBHI KOMRNAHIU o 6edymv 0OizHec OisnbHicmb 6 cekmopi eirekmponnoi komepyii B2B, wo
npeocmasgieni y ¢hopmi inmepuem-nopmanieé (mopeigenbhi MauOAHYuK) Ma OYIHEHO ixHi oOcseu
npooavic. Ilpoananizoeano uacmxy enekmponnoi komepyii 6 cekmopi B2B nao B2C, ma nposedeno
OYIHKY IXHb020O CNIBBIOHOUEHHS 8 MAOYMHbOMY. OYiHEHO MONCIUBOCT PUHKY e/leKIMPOHHOI KoMepyii
6 Ykpaini no sionowennio 0o 6ucoxoposgunenux kpain cgimy. OOIPYHMOBYIOMbCA NePCHeKMmusU
PUHKY enekmponnoi komepyii ¢ cekmopi B2B.

Kuarouosi ciioBa: enextponHa komepuisi, [HrepueT-Toprisiis, [HTepHET-PUHOK.

Cmambs nocesaujena ucciedo08aHuio COCMOAHUS U MEeHOEHYUSM PA36UMuUs YKPAUHCKO20 PbIHKA
2/lekmpoHHOU Kommepyuu 6 cekmope B2B (business-to-business). /[us osmoeo paccmompensvt u
NPOAHATUZUPOBAHBL 83215106l  OMHOCUMENLHO ONpeOeleHUull NOHAMUSA INeKMPOHHAS KOMMEPYUS.
Hccnedosanvl Hanpagienus pazeumus 31eKMpoHHOU Kommepyuu. IIpoeedena oyenka muposozo
PUIHKA DJIEKMPOHHOU KOMMePYUU, OOHAPYIHCEHO e20 COCMOsHUEe U MEeHOeHYUU pa3sumus Ha Oyoyujee.
Packpvimo pezuonanvhylo cmpykmypy Mupoeotl 371eKmpOHHOU KOMMepYUuUu U 8blOeIeHO TUOePOs 8
oanHom cexmope. Hccie008ano YKpauHCKuil polHOK 3NEeKMPOHHOU KOMMepYUU, €20 COCMOAHUe U
gosmooicnocmu 8 cekmope B2B. [lna smoeo ewisgnenvl ocnosmvle komnawuil, eedyujue OusHec
oesimenbHOCmb 8 cekmope  2aekmponnou  kommepyuu B2B,  npedcmaenenvt 6 ¢hopme
unmeprem-nopmanos (Mopeogvie NIOWAOKU) U OYeHeHO ux obvemwvl npodadic. [Ipoanaruzuposarvi
o0onu anekmponnol kommepyuu 6 cekmope B2B nao B2C, u nposedena oyenka ux coomuowenus 6
oyoywem. OyereHbl 803MONCHOCMU PbIHKA INEKMPOHHOU KOMMepYUu 6 YKpaune no OmMHOUEHUIO K
gvicokopazsumuix cmpar mupa. QO60CHOBbIBAIOMCS NEPCHEKMUBbI PLIHKA I/IeKMPOHHOU KOMMEPYUU 6
cexmope B2B.

KaioueBbie cioBa: 31ekTpoHHas kommepnusi, MaTepHeT-TOproBiis, MHTepHET-PHIHOK.

In this article the status and development trends of the Ukrainian market of electronic
commerce are reviewed in sector B2B (business-to-business). Reviewed and analyzed the views on the
definitions of e-commerce. The future research directions development of e-commerce and discloses a
regional structure reveals global e-commerce and selected leaders in the sector. The valuation of



world market is made and its development ways in a few years is found. Ukrainian market of
electronic commerce and its potential in the sector B2B are research , also its opportunities in
accordance with highly developed countries are evaluated. Identified the major companies that do
business activity in the sector of e-commerce B2B, presented in the form of Internet portals (market
sguares) and assessed their sales. Analyzed the share of e-commerce in the B2B sector over B2C
projects, and estimated of their value in the future. The prospects of market of ecommerce in B2B
sector areidentified in Ukrainian market.
Keywords: e-commerce, Internet commerce, | nternet-market.

Beryn.  YkpaiHCcbka  €KOHOMIKAa  IOYMHA€  OUIbIIE€  OpPIEHTYBaTUCH  Ha
iHQopMaliiiHO-KOMYHIKalLlIiHY cdepy rocmogaproBaHHs. Y HAcHiOK CTPIMKOIO
PO3BUTKY 1H(QOpPMAIIMHUX TEXHOJOTIH [HTepHET CcTaB HEBIJEMHOK YacCTHHOIO
KOMEPIIHHOT AISTBHOCTI MiAMPUEMCTB, THM CaMUM 3MIHMBIIH CIIOCI0 BeieHHS Oi3HeCy
1 37IMCHUBIIN TIEpeXi]] 3BUYHUX PUHKIB Y (hopMaT iHTEPHET-PUHKY, IO CHPHUSIB MOSBI
enekTpoHHoi komeprii [1, 2]. MoximMBOCTI IHTEPHET-TEXHOJOTIH JTO03BOJISIOTH
palloHaIiI3yBaTH JI0B1 MPOLECH, MIABULIUTH iX MPOJYKTUBHICTD 1 €EKTUBHICTD.

Punok enexTponHoi koMepiii B YKpaiHi MPOAOBKYE PO3BUBATHCS, HE3BAKAIOUU
Ha EKOHOMIYHY HECTaOUIBHICTh 1 KpPU30BE CTaHOBHUINE Kpaini. [Ipo 1me CBIIYUTH
BIZIKPUTTSI HOBUX IHTEpHET-Mara3uHiB Ta iXHS CTaOuIbHICTH. [IpoTsirom octaHHIX
KIJTBKOX POKIB PHHOK €IeKTPOHHOI Komepilii B Ykpaini 3poctae 3 Temmnom 40 - 45% na
pIK Ta Ma€ JOCUTh BEJIMKWW MOTEHIlian. 3a omiHkamu excneptiB, y 2015 pori obcsr
PHUHKY €JIEKTPOHHOI KOMEpLIi Halloi KpaiHu CTaHOBUTHME NpuOau3HO 4,4 MapJ. 10d.
[3]. Januit GakT 3yMOBIIIOE aKTyadbHICTh BUBUYCHHS IEPCICKTHB PHHKY €JICKTPOHHOI
KOMEpIIli Ta MOKJIMBOCTI ii BUKOPUCTaHH1 /i O13HECY, Jie BKpail akTyaJlbHUM € TIOIIYK
IUJISXIB ~ €KOHOMHOTO  BUKOPHCTaHHS ~PECypCiB  MIANPHUEMCTBA 1  301IbIICHHA
eeKTUBHOCTI Oi3HECY.

IMocranoBka 3aBaaHHsi. JloCHiKEHHSM PHHKY €JICKTPOHHOI  KOMEpIIii
3aliMa€ThCsl BEJHMKA KUTBKICTh K YKPAaiHChKHUX, TaK 1 3aKOPJOHHUX aBTOPIB, CEpell SIKUX:
B. Hogak, O. ¥Ogin, A. Cammep, I'p. Hynkan, JI. Tlonomapenko, A. bepesza, H.
Bacunbena, C. JlazapeB, M. Makaposa, H. Memxu6oBcbka, I. banabanos, B. Ilapros,
A. Kanraposwuu, /[. Ko3be, I. Ycnencbkuii Ta 1.

[cHye BenMka KUTBKICTh BH3HAYCHb MOHSATTS «EIEKTPOHHA KoMmepilisy. Koxuuit
aBTOp BIATOBIHO JIO HAKOMHMYEHOTO JOCBIAY TPAKTYy€ 1€ TOHSITTSA 1O CBOEMY Ta
BKJIaJIa€ B HBOTO CBiif 3MicT. Tak, Hanpukian, 3rigHo 3 maxoxamu A. Cammepa Ta I'p.
JlyHkaHa, 117 €JEKTPOHHOIO KOMEpIEW CIiJl po3yMiTH Oynab-sky (opMmy
O13Hec-TIpoIieCy, B SKOMY B3aeMOIS MK CyO '€KTaMu BiIOYBAa€ThCS E€ICKTPOHHUM
IIUIIXOM 3 BUKOPHCTAHHSM 1HTepHET-TexHoJjori# [4]. OaHak, 3 iHIIoro 00Ky, 3riJHO 3
migxomom Kowmicii Opranizarii O06 'eqnanux Hamiii 3 mpaBa MDKHApOJHOI TOPTiBIi
(FOHCITPAJI), enekTpoHHa KOMEPIIisl € 3HAYHO MIMPIIUM MOHSITTSIM, IO Y3aTraIbHIOE
yC1 BUAM KOMEPIINHOI JISUIBHOCTI, 10 3A1MCHIOIOTHCS IIISIXOM 00MiHY «1H(OpMaITi€To,
CTBOPEHOI0, HA/IICIaHO0, OTPUMAHOI0 UM 30€pEkKEHOI0 eJIeKTPOHHUMH, ONITHYHUMH Y1
CXOKMMH 3ac00aMH, BKIIIOYAIOUH, ajle He 0OMEKYIOUHUCh, EIEKTPOHHHI 0OMIH TaHUMH,
eJICKTPOHHY TOLITY, Tesierpamy abo Tenedaxcy [5].

3arajiom, eJIeKTPOHHA KOMEPITisi PO3BUBAETHCS B HACTYITHHUX HANpsIMKax [6]:



- B2B (business-to-business) - Bzaemorist 6i3HECOBHX CTPYKTYpP MiXk CO00I0;
- B2C (business-to-customer) - B3aeMojist 0i3HECOBUX CTPYKTYpP 3 KiHIICBHUMU

CIIO)KMBAYaMHU;

- G2B (government-to-business) - B3aemois Aep:kaBHUX CTPYKTYP 3 Oi3HECOBUMHU
KOMITaHISIMU;

- G2C (government-to-customer) - B3aemomis JACpKaBHUX CTPYKTYp 3

rpoMajisiHaMu KpaiHy,

- C2C (customer-to-customer) - B3aeMo/Iist KOPUCTYBaYiB MK CO00I0;

- C2B, G2G, C2G, G2B - BKIIOYAOTh TUX CaMHUX YYaCHHUKIB, JIMIIE
BIJIPI3HSIOTHCS XapaKTePOM 1XHbO1 B3a€MO/II1.

He 3Bakaroun Ha 4MCENbHICTD MyOMiKallii, MPUCBSIUEHUX ENEKTPOHHINA KOMEPIIii y
IJIOMY, CITiJI 3a3HAYUTH, 1[0 PUHKY €JIEKTPOHHOI KoMepilli B cektopi B2B mpucesuena
HEJOCTATHS KUIbKICTh HAYKOBHX JIOCIIIKEHb 1 poOiIT, mompu ii CTpIMKUN PO3BUTOK. Y
JaHil craTTi Hac HailOunbmie Oyzae IiKaBUTH YKpaiHChKMii — cektop B2B, mio
npeAcTaBieHuil y popMi eeKTPOHHUX TOPTOBEIbHUX MaiJaHYHKIB.-

IMocranoBka 3aBaaHHs. MeToro cTaTTi € AOCHIIKEHHS CTaHy CBITOBOTO Ta
YKPaiHCHKOT'O PUHKY €JEKTPOHHOI KoMmepilii y cekropi B2B Ta BusiBIEHHS OCHOBHHUX
TEHJICHIIIH 10T0 PO3BUTKY.

MeToaoJi0oriuno0 0a3010 € Teopis MAapKETUHTY; 3arajJbHOHAYKOBI METO/IH,
30KpeMa CUCTEMHOT0 aHaJli3y, aHaJIl3 CTATUCTUYHUX JaHUX 1 aHAJIOT1H.

PesyabTaTu pociaimkennsi. s Toro mo0 OIIHUTH MEPCTIEKTHBH E€IEKTPOHHOI
Komepliii y cektopi B2B, ciig 3po3yMiTH, CKUTBKH Y CBITI MOTEHIIHHUX TOKYIIIIB 1 Je
BOHHM 30cepe/ikeHl reorpadiudo. OmHaK creriaibHuX JTOCTiKEeHb IIbOT0 MUTAHHS, 5K
e 3a3Ha4yajocsl BUILE, HE MPOBOJMIKCA, IO CYTTEBO YCKIAIHIOE TOYHY KUIbKICHY
OIIIHKY 1OTO cekTopy. [Ipu mpoMy 30cepemkeHicTh cektopy B2ZB € moximHow Bin
3ocepemkenocti cektopiB B2C 1 C2C. A tomy chiBBinHOIIEHHS 00csAry cexTopiB B2B
1o o0csry cekropiB B2C C2C Ha 3BUYaliHUX PUHKAX MM 3aCTOCYEMO Y SKOCT1 aHAJOT1i
JUI OllIHKM Ha [HTepHeT-puHKyY 00csary B2B, mopiBHsBIIM HOro 3 po3MipaMu CEKTOPIB
B2C 1 C2C . [lna uporo Mu CHOYATKy MPOAHAIIZYEMO KapTy reorpagpiqHoro
30CepeDKCHHS IHTEPHET-KOPUCTYBAUiB y cBiTi (puc.l).
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Puc.1. PerionanpHa CTpyKTypa CBITOBOi enekTpoHHOiI kKoMepiii B 2013 porri
(Mntpz. mon.) [7]

Sk BumHO 3 puc.l, HaOUTBIIA KITBKICTh IHTEPHET-KOPUCTYBAYIB 30CEPEIKEHA Y
[liBniunit Amepuni (0i1s 34% Big yciei KUIBKOCTI iHTEPHET-KOPUCTYBAYIB TUIAHETH).
[Ipu oMy mporHosyetses, mo micias 2015 poky Ha mepiie Miciie B CBITI Buiiae A3id,
Maiike BABiui oOirHaBmy [TiBHIYHY AMEpPHKY 3a €JIeKTPOHHUM ToBapopyxom [7]. Ile
MOXHA TOSCHUTH TEHJCHIIIEI0 1HTEHCHUBHOTO E€KOHOMIYHOTO 3pOCTaHHS OUIBIIOCTI
a31aTChKUX KpaiH. Y IIOMY PHHOK el1eKTpoHHOI komepiiii y 2014 porri B ycboMy CBITI
Bupic maibke y 20% y mopiBusaHi 3 2013 pokowm i gocsrayB $ 1,471 tpian [8]. Xou
BUKOPUCTAHHS [HTEpHETY MPOJOBXKYE PO3BUBATHCA IO BCHOMY CBITY, 3POCTaHHS
CIIEKTPOHHOI KOMEpITii HaBMaku Oy/e CIOBUIHLHIOBATUCS, TAKAM YMHOM 3MEHIIUBIIHACH
omu3bko 10% o kintg 2018p., 1o ¢ MOSCHUTH TEHEHINE 10 HacuueHHs. TuM He

MeHIII, 00CAT PHHKY eleKTpoHHOI KoMmepiii ckiane $ 2,356 TpiH. y mporHo30BaHOMY
2018 porii [8].
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Puc. 2. IIporHo3 po3BUTKY PHUHKY €EKTPOHHOI KOoMepIlii cBiTy y cekropi B2C 3a
nepion 3 2013-2018 p.p [8]

Ha perionansHomy piBHi, [liBHiuHa AMepuKka, sika Bkitouae B cede Tinmbku CIIIA 1
Kanany sanummaerpcs mpoBigHOIO B o0nacti enekTpoHHOi komepuii B 2014 pori.
OuikyeThcs, MmO A31aTChKO-THUXOOKEAHCHKHMI PETioH CTaHe MPOBITHUM PErioHOM B
cekTopi enekTponHoi komepiiii B 2015 pori, mo cranoButume 33,4% Bij 3arajibHOTO
o0csry, y nopiBHsHHI 3 31,7% B IliBHiuHIl AMepuil 1 24,6% B 3axinuiit €spomni. L1
TpU periony B TOeqHaHHI OyayTh ckiagatd Onu3bko 90% CBITOBOTO pPUHKY
eNeKTPOHHOT KOMEpILii MPOTATOM MPOTHO3HOTO Tmepiofy. 3O0UTbIICHHS YacTKU
eJIEKTPOHHOI KoMepiii B A31aTChbKO-THXOOKEaHChKOMY PEriOHI MOB'A3aHO 13 3HAYHUM
3pOCTaHHSIM IHTEPHET-TIOKYIIIIIB.
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Puc. 3. CBitoBuii 06¢csAT Mpoaaxy Ha pUHKY €JIEKTPOHHOI KOMEpIIii CTAaHOM Ha
2014 pix

Kuraii cknagatime OuIble MOJOBUHU BCHOTO OOCATY €JIEKTPOHHOT KOMEpIIii B
PETiOHI IIHOTO POKY, 1 mo 2018 POKY fioro yactka mepesuniuth /0%. ABcrpaiis i
Snonis KOHKyponql PHHKH, taki sk CIIA, BCJIPIKO6pHTaH11 Ta 3axiaHif €Bp0n1 y
NPOHUKHEHHI MOKYIIIIB 1 CePeHIX 3HAYCHD MOPSAKY. 3 1HIIOTO OOKY, B MEHII 3PUTUX
pUHKax, Takux sk [umis ta [HaoHE31d, € BelUKi aOCONIOTHI YKCia IHTEPHET- MOKYIIIIIB,

Ta BEJIMKI MEPCIEKTUBU B MAaOyTHHOMY .
Tabmumg 1

[lepcniekTBY PO3BUTKY PUHKY €JIEKTPOHHOI KOMEPIIii y CBITI



[8]

Pix 2013 2014 2015 2016 | 2017

IliBniuna AMepuka 34,9 32,9 31,7 31,1 30,7 30,6
AsiaTcbko-THX00KeaHChKHi perion 28,3 31,2 334 35,1 36,4 374
3axigna €spomna 26,4 254 24.6 23,9 23,3 227
JlaTuHCchbKa AMepHKa 42 43 4.2 41 3,9 3,7
IMenTpananna Ta Cxigna €spona 41 4 3,8 35 3,3 3,2
Adpuka Ta bamseknii Cxin 2,2 2,3 2,3 24 24 25

o0 yKpaiHCHKOTO PUHKY €JIEKTPOHHOI KOMEpIIi, TO BIH aKTUBHO PO3BUBAETHCS,
K B CIIOKMBYOMY, TaK 1 B IPOMHCIOBOMY CEKTOPI.
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Puc. 4. KinbkicTs KopucTyBadiB [HTepHETY B KpaiHax €Bporu, MiH. 0oci0 [9]

Sk BugHO 3 puc.4, YKpaiHa BXOIUTh B AECATKY KpaiH 3 HAUOUIBIION KUIBKICTIO
OHJIAWH-KOPHUCTYBAYiB, OTKe, KpaiHa Ma€e BENUKWI TMOTEHIIAN JUIS BECHHS Oi3HECY B
mepexi [Hrepuer. 3a mporHo3amu, yKpaiHCbKUN pHHOK [HTEpHET TOpriBii 3pocTaTHMe

3 KOXKHHUM pokoMm, Ta B 2016 porii cranoButume 5,65 mupa. no:. [10].
Tabnuns 2

Po3BUTOK pUHKY eeKTPOHHOI Komepiii B YkpaiHi [10]

Pik 2010 2011 2012 | 2013 | 201 2015 2016
4
06'em esexTponHoi komepuii B | 0,73 11 1,59 237 | 3,24 444 5,65
Ykpaini, mapa. goJ.
Pict 10 xoxkHoro poky % 34% 50% 45 49% 37 37% 27%
%
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Puc. 5. /lunamika po3BUTKY yKpaiHCHKOTO PUHKY eleKTpoHHOT koMepiiii[ 10]
OcraHHIM 4YacOoM aKTHBHO pO3BUBaeThca B2B cekTop enexkTpoHHOI KoMepiii.
Xo4a 1me paHO TOBOPHUTH MpPO MOBHUU Mepexifi yKpPaiHChKUX TMiINPUEMCTB Bif
3BUYaHUX (OpPM BeACHHS Oi3HECy 110 ENIeKTPOHHMUX, TIPOTE, B NEepPCHEeKTHBI 1€ IIIIKOM
MOXJIMBO 1 KOPIOPATHBHHUIA CEKTOp CTaHe HACTUIBKM K aKTHBHUM B €JIEKTPOHHIN
KoMepuii, sk 1 crnoxuBuuil. B Vkpaini enexrponnuit B2B cextop mnepeBakHO
IPEJICTaBICHUH y (OpMaTi IHTEPHET-TIOPTANIB (TOPriBebHI MalIaHYMKH), [0 AKTHBHO
novdamu po3BuBatucs 3 2009 poky, 1 37Ae0UTBIIOrO MPEACTABICHI POCIACHKIMU
kommnanismMu. Ctanom Ha 2014 pik Ha pUHKY YKpaiHH TpeICTaBIeH! HACTYIHI IpaBIli
HE3aJIe)KHUX IHTEPHET-TIOPTAIB!
— Pociiiceki  kommanii: B2B-Center Vkpaina, Fabrikant.ua, Zakupki.UA,
Tennepllpo Ykpaina, YHiBepcasibHi €EKTPOHHI TOPTOBI CUCTEMH.
— VYkpaiHcbki KommaHii: YKpaiHCBKUW €NeKTPOHHHI TOPrOBUM MailaHYUK,
Toprosi cucremu, YHiBepcaibHi €1EKTPOHHI TOPTOBI CHCTEMHU.
Tabmmus 3
OcHoBHi [HTepHET-TOPTANH, 10 MPALIOIOTH HA YKPATHCHKOMY PHHKY



Kpaina-po3poonuk Ha3Ba inTepHeT-mopraay
Pocis B2B-Center Ykpaina
Pocist Fabrikant.ua
Pocist Zakupki.UA
Ykpaina YKpaiHCHbKHUH €ICKTPOHHUN TOPTOBHI MalIaHUHK
Vxpaina/ Pocis VYHiBepcanabHi €IEKTPOHHI TOProBl CUCTEMHU
Vkpaina Toprosi cucreMu
Pocisn Tengepllpo Ykpaina

Acomianis  OIpOBUX Ta €JICKTPOHHUX MaWJaHYUKIB YKpaiHH, 4YacTKOBO
JOCIIIUIIA TaHEe TUTaHHS Ta HaBeJia HACTYIHI J]aHi IO OKpeMHUM [HTepHeT-mopTanam :

Tabaung 4
Ha3Ba 00'eM mpoBeaeHHNX TOPriB, rPH

B2B-Center Ykpaina 665 100 000 000
Fabrikant.ua 275 807 000
Tennepllpo Ykpaina -
Toprosi cucTeMu 69 841 380
VYHiBepcanabHi eIEKTPOHHI TOProBl CUCTEMHU -
VYkpaiHChKU# €EKTPOHHUHN TOPTOBUI 10012 786
MaiTaHINK

Zakupki.UA 3808341

OOcsru TOPriB OCHOBHUX 1HTEPHET-MIOPTAIIB, 1110 MPALIOIOTH HA YKPATHCBKOMY PUHKY

[11]

SIK BUIHO, OUIBIIICTD JIAMPYIOUHUX EIEKTPOHHUX TOPTIBEIbHUX MalIaHYHKIB €
BJIACHICTIO POCIACHKMX KOMIIAHIM, HATOMICTh YKpaiHi HaJIEXUTh JIUIIE TpU. AJie uepe3
BIUIUB MOJIITUYHUX (PAKTOPIB MAPKETUHIOBOTO CEPEAOBUILA POCIHCHKUMH KOMITAHISIMU
B YKpaiHi cTae mpoOJeMaTHYHO BeCTH Oi3HEC, a TOMY IIUJIKOM MOXKIMBUN BHXIJ 3
YKpPaiHCHKOTO PUHKY.

3a nanumu JlepskaBHOT ciyOu CTATUCTHKK YKpaiHu, B YKpaiHi icHye nmoHan 393
TISTFHOCTI HA 3BUYHHMX PUHKAX 13 JSUTBHICTIO Ha Ha [HTEepHET-puHKY. OmHaK, depes
BIZCYTHICTh 1H(opMalii npo 0oO0CATH €NEKTPOHHUX TOPriB KOMIAHISIMU CTA€ BaXKO
OLIHUTU O0CAT pUHKY. barato excnepTiB MPOrHO3yIOTh BEJIMKUU MOTEHIa]l JTaHOTO
CEKTOpPY Ta ¥oro 3poctanHs. [IpoGieMaTHyHO HABECTH TOYHI OIMIHKHK 00'eMiB [HTEpHET
TOPTIB €JIEKTPOHHUX TOPTiBEIbHUX MAaiIaHUMKIB, Yepe3 BIJICYTHICTh MyOJiKalii Ha
JaHy TeMy KOMIIaHISIMH, 1[0 TpallO0Th HAa YKPAaiHCbKOMY PHHKY Ta IOCIHIJXKEHHS B
JAHOMY CEKTOpi, aJKe MEePEeBaXKHO BCl AOCIIAHUKH PO3TIIAAAI0TH PUHOK €IEKTPOHHOT
KOMEPpIIii B IIIOMY, a HE [0 OKPEMUX CEKTOPaX.
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Puc.6. CriBBimHOIIEHHS pUHKY eneKTpoHHOT komepiii B2B ta B2C y cBiti

Sk BumHO 3 puc. 6, mpubar3Ho 80 % exeKTPOHHOI KOMEPIIii CBITY HAIEKHUTh J0
cekropy B2B, mo mniaTBepakylOTh uYHMCeNbHI JAOCHKeHHA. barato excmepriB
nporuosye, mo B2B enekrponHa komepuis Oyae po3BuBaTHcs mBuime, Hix B2C.
[TpuumHOIO MaHOTO TpOIeCy € 3HAYHO OUTBINUI MOTEHIiad PO3BUTKY Tajy3i, 3HAYHO
Oinbii 00csaru puHKY B2B Ta BHCOKI TeMITH PO3BUTKY €JCKTPOHHOI KOMEPIIii.

Xoya B YKpaiHi CEKTOp €IEeKTPOHHOI KOMEPIIli He pO3BUHEHUI HACTUIBLKU 100pe,
SK B 3aXIJHUX KpaiHax, MpoTe€ HOro MOTEHIlaJl y TPOIIOBOMY EKBIBAJEHTI 3HAYHO
nepesuilye cekrop B2C- komepiii, 1m0 CBIAYUTH NMPO BEIHMKI MEPCIEKTUBH PUHKY



eNeKTPOHHOT Komep1ii B cektopi B2B.

[TpoananizyBaBIIM BUINE OMKMCAHI TEHACHII Ta OI[IHUBIIM TEMIT 3POCTAHHS
CJIEKTPOHHOI KOMEpIli 0 KOXXHOTO POKY Ui 000X CEKTOpiB, MU MPOTHO3YEMO
HACTYTHI TEHAEHIIT PO3BUTKY YKPaiHCHKOTO PUHKY €JIEKTPOHHOI KOMEpIIi B CEKTOpI
B2B Ta B2C, mo npezacrasieHHi Ha puc. /.
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Puc.7. Tennenuii po3BUTKY yKpaiHCbKOTO PUHKY €EKTPOHHOT KoMmepilii B chepax

B2B ta B2C
SIk BUAHO 3 puC.7, PUHOK €JEKTPOHHOI KoMepilii B cektopi B2B Oyme poctu 3
Ko)kHUM pokoM Ha 40-55%. IIpotarom BchOro 4acy iCHyBaHHS YKPaiHCBKOTO PHUHKY
eNIEKTPOHHOI KOMEpIIii, TeMIH pO3BUTKY B cekTopi B2B € menmmmu wixxk B B2C. B



2016 poui cutyamisa Mae cyTrTeBo 3MiHuTUcs, 1 B2B cexrop Bumnepenuts B2C 3a 00
€MaMU MPOAAXK B raiysi.

Otxe, cekrop B2B - 1me mnepcrnekTUBHMH HampsM pO3BUTKY BITYM3HSHOI
eJIEKTPOHHOI KOMEpIIii. 3riIHO 3 OUIBLIICTIO MPOTHO31B eKcrepTiB, ohdaaitH-TopriBIIs
JIEMOHCTPYBaTHUME y MallOyTHbOMY TEHJICHIIIIO0 10 3HUKHEHHsS. UuM paHiine KommaHii
B2B-cekTopy 3amouaTKyroTh BIaCHY €JIEKTPOHHY KOMEPIIit0, TUM OUIBIINI YCIIX BOHU
3MOXYTb OTPUMATH 3T0JIOM.

BucHoBku. EnekTpoHHa KOMepLis MEPETBOPIOEThCA HA €(DEKTUBHHUIA 1IHCTPYMEHT
JISUTBHOCTI OUIBIIOCTI YKPAiHCHKUX MIANPUEMCTB BZ2B-cextopy, mo cropustume ix
iHTerpanii y IntepHer-puHOK. [HTepHET-pUHOK Hajgae Oulbllle KOHKYPEHTHHUX IepeBar
KOMIIaH1sIM 1 lonoMarae 30epertu an6yTKOBiCTL 0i3Hecy B HeCTaOLIbHUX YMOBaX.

ITpoBenenuit aHaJi3 TeHJCHL1H PO3BUTKY CBITOBOTO [HTEpHET-PHHKY EEKTPOHHOI
Komepii 1 oro B2C-cexTopy A03BOJMB BHOKPEMHTH OCHOBHI TEHJCHIII PO3BHUTKY 1
nepcrektiBu B2B-cexTopy y 3aranbHOMy 00cCs31 YKpaiHCBKOTO PUHKY €IEeKTPOHHOI
KOMeEpIIii, 1110 BIIHOCUTHCA JI0 HAYKOBOI HOBU3HM MPOBEJCHOTO JOCHIKEeHHA. MoxHa
CTBEPIKYBaTH MPO BEIMKHIA HOro MoTeHIia He TUIbKU y CBITOBHX MaciuTalax, ane i
s YKpaiHu 30Kpema, 10 MOKE CTaTH €(EKTMBHUM MAapKETHHTOBHM 1HCTPYMEHTOM

BUBE/ICHHS YKPATHCHKUX MIAMPUEMCTB 3 €KOHOMIYHOT KPHU3H.
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