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In  this  article  the  status  and  development  trends  of  the  Ukrainian  market  of  electronic
commerce are reviewed in sector B2B (business-to-business). Reviewed and analyzed the views on the
definitions of e-commerce. The future research directions development of e-commerce and discloses a
regional  structure  reveals  global  e-commerce  and  selected  leaders  in  the  sector.  The  valuation  of



world  market  is  made  and  its  development  ways  in  a  few  years  is  found.  Ukrainian  market  of
electronic  commerce  and  its  potential  in  the  sector  B2B  are  research  ,  also  its  opportunities  in
accordance  with  highly  developed  countries  are  evaluated.  Identified  the  major  companies  that  do
business activity in the sector of e-commerce B2B, presented in the form of Internet portals (market
squares)  and  assessed  their  sales.  Analyzed  the  share  of  e-commerce  in  the  B2B  sector  over  B2C
projects,  and  estimated  of  their  value  in  the  future.  The   prospects  of  market  of  ecommerce  in  B2B
sector are identified in Ukrainian market.
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